GASE STUDY

SPENCER MANUFACTURING

Go Spencer Manufacturing delivers high-quality machining
services, powered by over 30 years of experience. Based in
Houston, our machine shop combines the agility of a small
operation with the strength and capacity to handle large-scale
industrial demands.
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DIGITAL SEO BULL




Objective

Go Spencer manufacturing’s online engagement was not fully capitalizing on its brand

potential. The goal was to revolutionize its digital presence through comprehensive SEO
strategies, increasing organic reach and connecting with relevant audiences.
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Challenges

® Low Organic Traffic

Maximize your online presence with our
comprehensive digital marketing services.
From SEO, we tailor strategies to meet your
unique business needs and drive measurable
results.

® Limited Brand Awareness

The platform was not widely known within its
niche, resulting in low search volumes for
branded queries.

® Keyword Ranking

The existing content was not fully optimized
for high-intent keywords related to VR,
architecture, and design collaboration.

® Technical SEO Gaps:

Issues such as slow page speed, missing meta
tags, and improper URL structures were
negatively impacting search performance.




i
SEO Strategy

Implemented
® Solution

1. Comprehensive Keyword Research & On-Page Optimization

* Conducted in-depth keyword research to identify high-intent search terms relevant to VR,
architecture, and immersive collaboration.

¢ Optimized landing pages, meta descriptions, title tags, and content to align with SEO best
practices and improve ranking.

2. Content Strategy & Blog Optimization

¢ Created a data-driven content strategy focusing on industry trends, use cases, and
architectural visualization.

¢ Developed high-quality blog posts to improve engagement and organic keyword rankings.

* Implemented internal linking strategies to enhance website navigation and user experience.

3. Technical SEO Enhancements

* Improved website speed and performance by optimizing images, enabling caching, and
reducing unnecessary scripts.

¢ Fixed broken links, optimized URL structures, and implemented schema markup for
enhanced search result visibility.

* Ensured mobile-friendliness and usability improvements for a seamless experience across
devices.

4. Backlink & Off-Page Strategy

¢ Built high-quality backlinks from authoritative industry websites, blogs, and publications to
improve domain authority.




Observation &

Insights
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® Brand-related
q ue ri es « Brand-related queries dominate: The highest

clicks and impressions come from searches

d o m i n a t e directly related to "Trezi" and "SmartVizX."
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® High CTR
o » Some keywords, like "trezi vr" (103 clicks, 149
p Ot e nt I a I impressions), indicate a strong interest,

meaning content around VR offerings could
be further optimized.

® High ' |
E t ¢ The impressive 100,716 page views reflect
n ga ge | I I e n strong user interest, ensuring almost every
visitor explored the platform. With 74,474
engaged users, Trezi successfully captivated

its audience, driving meaningful interactions
with its content.




ORGANIC

RESULTS

We can observe that organic traffic, clicks, and impressions have
increased over the last six months."
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Keyword

Ranking

The keyword rankings show a significant improvement, with many
high-intent terms moving into the top 50 and even top 20
positions. This upward trend indicates strong SEO progress,
boosting visibility and organic reach for Trezi.

Keywords May 1, 2024 Jan 1, 2025

general machining houston 13 3
spencer mfg 12 3
spencer machine Not in SERP 4
manual machining texas 25 5
houston cnc turning 19 10
manufacturing houston tx 32 18
spencer manufacturing Not in SERP 26
machine shop in houston Notin SERP 31
houston machine shop Not in SERP 36
machine shop houston tx Not in SERP 38
mazak vtc 200b 40 39
manual machining services 46 40
houston precision fasteners houston tx 68 40
box way lathe 70 56




After SEO (6

Metric Before SEO Months)
SEMrush Rank 10.3M 5.1M
Keyword Rankings O7in Top 50 13in Top 10
Backlinks 12 452
Domain Authority 5 15
C';Z';;T(Pg;’;)gh 1.0% 2.4%

Organic Search Dominates — This year, with 11,202 new users, organic search is the
leading traffic source, making up nearly 50% of total users.

Direct Traffic is Significant — 8,497 users came from direct traffic, which may indicate
strong brand recall or returning visitors.




THANK YOU




